TOP MARKETING TIPS for 2019
by Shawn Sturm
Creative Director, Relay Creative Group

One concept that continues to intrigue me is the concept of
holistic marketing.
So what does “holistic marketing” mean? Marketers
everywhere would have a different way of expressing it. In my
definition I’ve taken a slightly different focus on marketing
deliverables in lue of a business and all of its parts relating as a
whole:
“When the individual parts of your marketing deliverables are all working seamlessly, are
not only healthy and productive individually, but are synergistically thriving and
innovating as a unit to produce a multiplied winning result.”
For Relay Creative Group those 5 deliverables of marketing are:
1.
2.
3.
4.
5.

Branding - Who you are and how you are perceived
Design - Your identity applied to platforms
Marketing - Your audience reach
Interactive - Your front entrance, be it website or app
Video - Your emotional engagement with your audience

Watch a Relay Creative Group Promo Video

For simplicity let’s use the analogy of a relay race. Here are the
components:
1. You have multiple runners
2. They’re working toward the common goal of the finish line
So let’s imagine for a moment that your first runner was up too late the night before eating a
pizza. To boot, this runner is late to the race and feels bloated from the cheese and pizza
dough, and they are very anxious about underperformance.

Our next runner in the relay is the exact opposite. This runner is quite the sight to behold;
On-time. Slim and trim, mentally prepared. Abs like steel. Fast as a bullet! Ready to go! If
these runners were competing alone there wouldn’t be any issue. The pizza runner would
simply lose, big time. Abs of steel would take home the trophy!

But that’s not the case in a relay race. Every runner counts and
has a specific strategy and purpose.
In the same way, the 5 deliverables of marketing are essential and have a function that they
fulfill in the overall process. If you leave one of them out, or worse yet, do an unprofessional job,
the entire group will suffer and lose in the end.

BUT…
If all of the parts are working well, seamlessly integrated with each other, healthy and
strong, then the result is a synergetic multiplied win — every time!
Ask yourself, “what are my marketing deliverables and are they accurate and created with the
target audience in mind?”
You may have a rock’n website, but if your branding doesn’t represent who you really are, it
doesn’t really make a difference in the overall success.

One more application…
Let’s say you have great branding and a phenomenal website, but nobody knows about it. In
fact, what if your target audience is mostly on social media, but you just have this thought that
says you don’t like social networking and you refuse to be connected. Well then your overall
marketing reach will be hindered.

When you start to think ‘holistic’ about marketing deliverables, you
set yourself up to WIN EVERY TIME!!!!

Below are 5 areas to consider as you go to market this year
that you’ll want to pay close attention to and emulate. Some of
this will seem basic but they continue to trend and make an
impact on the marketplace. Enjoy!
This swath of marketing tips was collected from reliable internet sources and rewritten
by a Relay Creative Group staff member.

Authenticity
●
●
●

Find a social cause for your brand to support
Never delete a bad review, instead respond to it with tact and take it as an opportunity to
show the genuine nature of your brand
Try the, people first, sales second approach. People can sniff out a one-sided
relationship easily.

Relationship
●
●
●

Use voice memos or a self-recorded video in order to thank, greet or congratulate
Never miss a holiday, birthday or special event that takes place in your clients’ life
Handwritten notes go a long way

Creativity
●
●
●

Think of new ways to brainstorm- Read Daniel Pink’s, The Scientific Secrets of Perfect
Timing
Watch this Video of Daniel Pink
Change the way your team meets (go on a walk-meeting, take your meeting to
philbrook).
Mindstorm by forcing yourself to provide 20 solutions to any given problem

Content
●
●
●

Preemptively create content that answers your client and prospective client’s questions
before the questions are even asked
Provide added value by sharing your brand’s tips and tricks
Don’t limit or doubt your knowledge

Video
●
●
●
●

Follow up with leads using a self-recorded video
Going “live” on social media will provide an opportunity to engage instantly with followers
Promo videos are an efficient way to quickly share your brand’s mission
There is no formula for going, “viral”. Just provide added value and let the video speak
for itself.

I hope this article has helped you in some way identify your next marketing steps. If you would
like to volley some ideas about how to get your brand in front of more people this year, please
call us at (918) 982-6585.
PS: Check out this Tulsa Manufacturer's promo video we produced in 2018.
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